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Abstract

New religious movements in the contemporary marketing communication
world

Nova nabozenska hnuti ve svété soudobé marketingové komunikace

Studie uvadi ¢tenafe do problematiky marketingové komunikace a novych nébozenskych
hnuti v Ceské republice. Pojmové se vyrovnava s jejich zdanlivou neslucitelnosti a vybrané
nabozenské organizace analyzuje z hlediska marketingového mixu — produktu, mista,
komunikace a ceny. Na konci kazdé podkapitoly jsou pro ilustraci rozdilti mezi ,,tradicnim* a
,hovym* kratce nastinény i nékteré kiest'anské cirkve.

The study provides readers into issues of marketing communication and new religious
movements in Czech Republic. It makes clear with their apparent incompatibility and
analyzes selected religious organizations from marketing mix perspective — product, place,
communicaton and price. At the end of each chapter are for examples of differences between
Htraditional* and ,,new* briefly analyzes some Christian Churches.



